MANENIZTHMIO NEIPAIQZ
2XOAH OIKONOMIKQN EMIXEIPHMATIKQN KAI AIEONQN ZMOYAQN
TMHMA OPTANQ2HZ KAI AIOIKHZHZ EMIXEIPHZEQN
METANTYXIAKA NMPOTPAMMATA ZIMOYAQN

To TuAua Opyévwong kol Aloiknong EmixeipAocewv Tou MavemoTnuiou MeEIPRING, GVORKOIVOVEI VI TO OKXONUXIKO £T0G
2015-16, TnVv &vapén TNG VEXGQ 0EIPGC TEOOKPWY UETATITUXIGKOV TIPOYPXUUATWV:

MBA nAfjpoug poitnong, didpkeiag 3 eEaufvwv

MBA TQM International mAqpoug (1 uePIKAG) PoiTnang, SIGPKEIRG 3 (A 5) eEUAVWY

MBA-Tourism Management, mA\fipouqg ¢poiTnong, dikpkeiag 3 eExpAvVWY

Executive MBA (EMBA), uepikig @oitnong, dikpkeiag 4 eExuAvwv

YTo eV AOyw MeTamTUXIOKG MPoyp&uuaTa YivovTal OeKTOol TITUXI0UXOI IBPUPGTWY avdTATNG ekmaideuong (A.E.l & T.E.I) Tng
NUESATIAG, A AVTIOTOIXWV OPOTAYWV IDPUUATWY TNG KANODATTAC.

H emAoyf Twv uroyn@iwv VivVETKI e QVTIKEIUEVIKA TIPOCOVTO KO TIPOOWTTIKA OUVEVTEUEN amd emTpor Kabnyntv.

01 evdiopepOuEVol Ba TpéTel va uToBGAMouV Péxpl Tny 29°/05/2015 12/6/2015 otn MpauuoTeio Tou TUAUGTOG T
TTOPOKATW JIKAIOAOYNTIKG:

YUupTANPWUEVN EvTumn aiTnon

Emionuo avtiypago mTuxiou*

AVOAUTIKA BaBUoAoYia AWV TWV ETMOV TWV TTPOTITUXIKKMY OTIOUd MV

AVTIYPO(pO OXETIKOU PETATITUXIGKOU TITAOU (EQ&V UTIGPXEI)

Avayvwplon oo Tov AOATAIN yiax 6ooug £xouv TiTAoug amd AEI Tng aAhodamg

ATOJEIKTIKO TTOAD KAAG yvwong TNG AyYAIKAG YAWOOOG* *

Bloypapikd onueiwpo

NGO (2) ouoTaTIKES eMOTOAEG amd MEAN AEN ko yic (1) amd epyodOTn, av UMAPEE A uTTGPXEl (0 EVTUTIO TOU TUANGTOR)
Téooepig (4) pwToypapieg, ueyEBoug diaBaTnpiou, OTIICOOYPAPNUEVES

©CONOOrWONE

*  TivovTal 0EKTEG KITACEIC KO ammd uTroyn@ioug mou Ba kaTaoTolv TiTuxlolxol TTepiddou ZenTeuBpiou 2015.
*%  TIvovToi OEKTEQ AITAOEIG Ko artd uttown@ioug Tou ok A&BOUV OXETIKO GMOJEIKTIKO EWG KXl TNV EYYPOPA TOUG 0TO METATTUXIGKO
MpOYPOUMO.
Ta dikaohoynTIK& 1 Ewg 7 umoBGANOVTOI 0 PWTOTUTIIC €1¢ DITTAOUV (08 EEXWPIOTO PAKEND).

Emnp6oBeTa, MONO yia 10 E-MBA:

ATTODEIKTIKG EMTAYYEAUOTIKAG EUTIEIPICC TTOU VO KXAUTITOUV TTIEPIODO0 TPIWV TOUAKXIOTOV ETOV PJETG TNV GMOKTNGN TOU
TTPWTOU TITUXioU (BEBai®OEIg epy0doTV). YITOWAPIOC 0 0TToiog dIGOETEI AmodEDEIYUEVN TPIETH EUTIEIPI O AVOTATN A
avTePN dIOIKNTIKA B&0n, UTTOPE V& yivel 0EKTOC XwpPIg TNV TTPOUTO0E0N N OXETIKA EUMEIPIX VO EXEI GTTOKTNOET HETE TN
AAWN TOU TIPWTOU TITUXIOU.

Mo EvTunoe ITACEWV KOl OXETIKO TTANPOPOPIGKO PUANGDIO oI evdiapepOuevol Ba TIPEMEl va ameuBdvovTal oTNn:
Mpouuateio Tunuatog Opyavwaong kai Aloiknang Emixeipnoewv A Fpageio YmootApiéng MeTamTuxIakwy MpoypauudTwy
Tunua Opy&vwaong Koi Aloiknong Emixeipnoswy

Mavemaotnuio MNeipoiwg

KapaoAn kai Anuntpiou 80

Meipoucq 185 34

TnAEPwva EMIKOIVWVIOG:

MBA (full time): 210 4142110, 210 4142113, 210 4142281

MBA TQM International: 210 4142103, 210 4142246

MBA Tourism Management: 210 4142112, 210 4142102, 210 4142281
Executive MBA 210 4142112, 210 4142110, 210 4142099, 210 4142251

Emiong, mANpopopieg Kol T avwTEPW EVTUTTH eival SIKBECIUG OTNV 10TOOEAIdO http://www.unipi.gr oTo c0vOeaUO
«MeTaMTUXIGKE Mpoyp&uuaTor, A& Kol HEow Twv emails : mbasecr@unipi.gr, mbatgadm®@unipi.gr (MBA TQM

International) & emba®@unipi.gr

O1 AlguBuvTEG TwV MeTAMTUXIGK®OV MPoypauuGTWwY

KaBnyntAg A. XutApng  KabnyntAg I'. Mmoxwpng KabnyntAg AB. Koupepévog  KabnyntAg A. FewpyakEAOG
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